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tant.  Manufacturers have convinced the 
store management that their sales will 
go up if they use these scents.  Custom-
ers need to tell them otherwise.  
 
The best solution is to shop elsewhere, 
send someone in to shop for you, or 
request accommodations where the em-
ployees shop for you and bring your 
purchases to the curb to collect pay-
ment.  Let the store know why you are 
requesting accommodations and encour-
age them to remove the scent diffuser 
so you can once again enter to browse 
to select point-of-purchase items you 
would not buy otherwise. 
 
Studies have shown that people with 
multiple chemical sensitivity may be 
functionally impaired by fragrances and 
other chemicals.  Functional impairment 
qualifies as a disability under the Ameri-
cans with Disabilities Act. 
 
Key points to address in your letter: 
1. 30.5% of the general population ex-
perience scented products as irritating. 
2. The addition of scent has ruined 
your shopping experience. 
3. You want accommodations to obtain 
goods from the store. 
4. Employees would be more produc-
tive and customer base would increase.  
5. Request the installation of an air fil-
ter on the HVAC instead to "improve 
air quality and shopping experience".  

 
Good luck! 

Q:  The store I shop in recently 
began adding scent in the HVAC 
system and the air in the store is 
filled with it.  It’s very unpleasant 
and I often can’t breathe in the 
store.  I may have to stop shop-
ping there.  I was thinking of writ-
ing a letter.  What can I do to 
remedy this?  
 
A:  First, the adding of synthetic chemi-
cals to the air is a health issue.  Studies 
have shown that there are numerous 
toxic and carcinogenic chemicals in the 
form of volatile organic compounds in 
fragrances.  Scientists say that 30.5% of 
the general population experience 
scented products on others irritating.  
That’s a lot of customers to loose and 
does not even consider the millions of 
people who already have asthma, aller-
gies, respiratory disease, and chemical 
sensitivities.  
   
The reason these scent diffusers are 
often installed is because scent market-
ers spend millions to sell their prod-
ucts by convincing store management 
through biased studies that adding 
scent to the HVAC system will keep 

customers in their stores 
longer, hence they have 
time to buy more.   
 
Like the scent manufac-
turers, approaching the 
issue from the financial 
bottom line is impor-

“Approaching 

 the issue  

from the 

financial 

bottom line  

is  

important.” 


