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Newspapers, magazines, radio and television stations, newsletters, bulletin 
boards, and school papers are just a few media sources which may be used to 
spread the word about Multiple Chemical Sensitivity Awareness Month.  Good 
utilization of the media can grab the publics’ attention for your awareness events 
and activities.   
 
Ten Tips to Maximize Media Coverage 
 
1. Provide facts, including the dangers of toxic substances and prevalence of 
MCS.  See the fact sheet on the next page of this newsletter for ideas. 
 
2.  Compile a list of possible national and local media sources.  Your list should 
be accurate and include contacts that are likely to publish your material. 
 
3.  Contact reporters, editors, radio personalities, and writers to introduce 
yourself. 
 
4.  Small newspapers can reach many people too, especially if they are targeted 
towards your specific audience. 
 
5.  Call ahead and find out who would be assigned your project and how that 
individual prefers to receive your press. 
 
6.  Include a well-written cover letter that explains why they should cover multi-
ple chemical sensitivity.  Keep it professional, factual, and unemotional. 
 
7.  Have a packet of materials ready for your contact, including a press release, 
fact sheet, event schedule, brochures, proclamation, photo opportunities, short 
video clips, your contact information and website, and other relevant materials 
that cover the who, what, when, where, why, and how. 
 
8.  After your contact has had time to review the material, follow up with a brief 
phone call to ask if they have any questions and request coverage of multiple 
chemical sensitivity. 
 
9.  Respect your contacts busy schedule by keeping all communications short, 
brief, and to the point.  
 
10.  Remember to contact the media for any and all events, talks, meetings, ral-
lies, seminars, and special occasions such as the signing of a proclamation by 
your state governor. 
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This fact sheet may be downloaded from http://mcs-america.org/mcsfactsheet.pdf 


